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 When life takes unexpected turns, the gift of support 
can make all the difference. Since 2004, national non-profit 
Children of Restaurant Employees (CORE) has been supporting 
hospitality workers in times of a specific need. Founded by 
beverage industry executives, CORE is dedicated to serving 
food and beverage service employees with children when 
either the working parent or child is navigating through a 
medical diagnosis, illness, injury, a death, or impacted by a 
natural or geological disaster.
 Over the last 16 years, CORE has raised $6 million and 
helped 700 families in 49 states, D.C. and Puerto Rico. Thus 
far in 2020, CORE has raised more than $2 million and granted 
over $250,000. Grants average $2,500 and cover expenses 
including rent or mortgage, utilities, medical bills, therapy 
sessions or equipment for family or childcare costs. Qualified 
applicants must be able to document a qualifying event such 
as a diagnosed medical condition, injury or accident, death 
of an immediate family member or loss of home from fire or 
natural disaster.
 In March, as a result of the global pandemic and the 
devasting effects it has had on the hospitality industry, the 
CORE team decided to honor their mission by creating the 
COVID-19 Relief Fund.
 One of the first grantees of this fund is Sarah and Mike M 
(pictured upper right). Sarah is an operating room nurse and 
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Mike is a bartender. She was diagnosed with 
COVID-19 and has been out of work since 
March 23. The bar where her husband had 
been working is now shuttered and finding 
new work has been a challenge due to 
Sarah’s diagnosis and family quarantine. 
Sarah and her family first connected 
with CORE several years ago when her 
husband contracted fungal pneumonia. 
She was pregnant with their now 6-year-
old daughter and their story made national 
news. CORE reached out with much 
needed supplies for their newborn. She 
stayed connected with CORE and when 
her family was personally affected by the 
pandemic, they got back in contact.
 “CORE just jumped in and asked 
how they could help. They were quick and 
there to support us again financially, which 
also helped us emotionally,” said Moore. “I 
think the support CORE is providing to the 
restaurant industry is really important.”
 Ten years ago, Kyle D. was diagnosed 
with ITP, an auto-immune disease that 
affects his body’s ability to clot blood 
properly. Eventually he had his spleen 
removed as part of his treatment. CORE 
reached out at the time after seeing a 
GoFundMe page Kyle’s family and friends 
started, but he and his family kindly 
declined their offer. Unfortunately, Kyle 
relapsed in January, making his work as 
a bartender difficult while navigating sick 
days to have bloodwork conducted. When 
the coronavirus started to spread, he and 
his wife — also a bartender — were laid off 
on the same day. It was then they decided 
to reach back out to CORE for help.
 “Even in the midst of the COVID crisis, 
CORE was able to come through and not 
only assist with our mortgage payment 
while we battled with health concerns 
amplified because we were both laid off, 
but also to help with weeks of utilities and 
groceries as well. It took a huge burden off 
of our shoulders during an unprecedented 
time of health and financial stress, allowing 
us to focus on family and keeping my body 
trending in a healthy direction,” Kyle said.
 CORE is able to support hospitality 

employees and their families because of 
generous donations from sponsors such 
as Jose Cuervo, Patron, Bacardi, Barefoot 
Wine, Tito’s Handmade Vodka, Anheuser 
Busch, Skrewball Peanut Butter Whiskey, 
Smithfield Foods, Republic National 
Distributing Company, Rodney Strong 
Wines and the Trinchero Family. CORE 
offers customized partnership opportunities 
for companies of all sizes and sectors 
seeking to support families of the hospitality 
community.
 In addition to these impactful 
partnerships, CORE runs innovative 
fundraising campaigns such as the recent 
#washawaycovid19 initiative that has 
garnered 1.58 million impressions as a result 
of influencer outreach and organic pickup. 
This challenge asked people to post videos 
of themselves washing their hands (for the 
CDC-recommended time of 20 seconds) 
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on social media, as a reminder of this simple 
yet important task. Celebrities also asked 
people to visit CoreGives.org to donate to 
the CORE COVID-19 Relief Fund. Support 
came from all corners of the entertainment 
and restaurant industry.

• Backstreet Boy Howie Dorough singing 
“Everybody ... wash your body ... 
everybody ... wash your body right” and 
“I don’t care who you are, where you’re 
from, what you did, as long as you wash 
them.” 

• Comedian Joe Piscopo challenging 
Chef David Burke and Chazz Palminteri 
to take the #washawaycovid19 
challenge.  

• Chef David Burke showing his sudsy 
support. (here) 

• Actor Chazz Palminteri washing and 
encouraging his followers to make a 
donation to CoreGives.org to support 
families of restaurant employees. (here) 

 Colleen Brennan, Vice President of 
National Accounts On-Premise for Rodney 
Strong Wine Estates and Board Chair 
of CORE is proud of the organization’s 
accomplishments. “While the COVID-19 
pandemic has given CORE an opportunity to 
grow in awareness, CORE has been helping 
families who are facing a health or medical 
crisis, natural disaster, or catastrophe for 
over 14 years. At CORE, we essentially turn 
the table and serve those who serve us 
every day. Making a difference in the lives 
of these families is my passion.” 
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Click Here to View Backstreet Boy Howie Dorough Click Here to View Actor Chazz Palminteri 

Click Here to View Comedian Joe Piscopo Click Here to View Chef David Burke 
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1821 will donate $100 dollars to CORE 
for Every new BTG/TO-GO Program

For more information
contact Liz Lister at (415)-310-2627 liz.lister@1821fws.com

Up to $5,000 Maximum donation amount to Core


