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CORE Inspiring Hope
Help Restaurant Families Rise
As the nation and industry
rebound from the last year, CORE
continues to be here for food and
beverage employees with children
when either the parent or child faces
a health crisis, injury, death or the
loss of home or place of employment
due to a natural disaster. The reach
of our organization is growing. In fact,
CORE, a national 501(c)3 charitable
organization, has now granted in all
50 states and Puerto Rico.
Navigating a qualified crises
can present challenges such as
schedule
changes,
childcare,

direct impact of an illness, additional
expenses and having to limit hours of
work in order to deal with the situation.
Many Americans are not financially
prepared for the unexpected. This can
also be true for food and beverage
operations employees with children.
Added expenses due to illness, death
and even natural disasters can
cause incredible anxiety. “Financial
toxicity,” a term originally coined in
association with a cancer diagnosis,
is used to describe stress placed on
patients when they must also deal with
the financial or emotional hardship
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associated with an illness or a crisis.
CORE steps in to help bridge
the gap for restaurant and beverage
service
employees
facing
these
difficult obstacles, providing hope and
helping them breathe a little easier.
Helping a Mom in Need
At age 31, Marissa was diagnosed
with cervical cancer. After an initial
surgery, she developed a severe
infection that left her unable to
work for some time. Upon her return
to work, a tumor was discovered
resulting in Marissa having to undergo
a total hysterectomy and lymph node
dissection.
Over the two months that Marissa
was in recovery, her family struggled
to pay their monthly bills. During this
time Marissa was unable to work and
her family had to face the difficult
decision of which bills to pay.
With the CORE grant Marissa
received, her family was able to cover
living expenses and basic necessities.
Additionally, the support helped relieve
the tremendous amount of stress and
worry she experienced daily.
Supporting a Disabled Son
Alejandro works at a brewery
in Georgia. His 16-year-old son has
Duchenne Muscular Dystrophy, a rare
and incurable neuromuscular disorder.
To manage his diagnosis, Alejandro’s
son requires a wheelchair, medications
and various other treatments. This has
caused both emotional stress and
financial strain on his family.
When making financial decisions,
Alejandro and his family have always
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budgeted to best make ends meet
around his son’s medical necessities.
The family faced financial stress due
to work missed because of the many
doctor visits required to get his son the
necessary medical attention for his
illness.
Alejandro was referred to CORE
as a resource that could provide him
with financial assistance. He applied
and was quickly approved for a grant.
Alejandro’s CORE grant covered rent
and utilities. Alejandro expressed that
this financial support “has been a
breath of fresh air, alleviating a bit of
a suffocating atmosphere.”
Through the generous support
of individual and corporate donors,
CORE is able to support folks like
Marissa, Alejandro and so many others
during their times of crisis. Over the
past year, CORE achieved significant
milestones. In 2020, the organization
granted close to $1.5 million to
families of restaurant and beverage
employees who qualified for a CORE
grant. This was more than three times
the amount it was able to award the
previous year. CORE also expanded its
reach and awarded grants to families
in all 50 states.
CORE is able to provide financial
assistance to the food and beverage
industry employees because of the
generous donations from corporate
sponsors, including Tito’s Handmade
Vodka, Jose Cuervo, Tequila Patrón,
Barefoot
Wine,
Anheuser
Busch,
Smithfield Foods, Rodney Strong Wines
and more! CORE wants to continue
to increase its ability to help families
in the food and beverage industry,

Phillip, a fine dining bartender
from California, and his family
received a CORE grant in 2020.
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and offers customized partnership
opportunities for companies of any size
seeking to give back to an industry that
has served them for so long.
Additionally,
CORE
activates
various innovative fundraising initiatives
throughout the year to raise muchneeded funds for grants. CORE has
run campaigns such as Serving Up
Hope and Bear With Us Monthly Giving
Program, and has also participated in
The Great American Takeout. Through
these campaigns that have been
promoted on social media, featured
in traditional media and written about
in the press, impressions and donations
have increased to make a grander
impact. Corporate partners also step
up to the plate to host promotions and
fundraising opportunities that drive
awareness for the mission of CORE.
Inspiring Hope
CORE launched a month-long
campaign May 17, 2021, presented by
Barefoot Wine and Tequila Patrón and
supported by industry suppliers. Inspiring
Hope will unite the companies that
support the restaurant and beverage
industry to help food and beverage
operations employees with children
who face a health crisis, injury, death,
or natural disaster. It’s not too late to
show your support and become an
Inspiring Hope sponsor.
The funds raised through this effort
will provide hope and financial relief
for food and beverage employees
with children. Together we can help
restaurant families rise. Inspiring Hope
calls on brands to take a stand in
supporting the food and beverage
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industry by donating $12,000. That
$12,000 donation equates to an
average of 12 months of rent/
mortgage for CORE families and will
ensure that your company logo is
placed on the Wall of Hope.
Together, we can provide help
today and hope for tomorrow to these
families who are the backbone of a
strong and vibrant industry.
No donation is too small to make
a difference. Your funds can go a
long way – $25 will provide water for a
family for one week, $50 will cover out
of pocket medical costs for one week,
$150 will provide groceries for a family
of four for one week, and $1,000 will
cover a month’s rent/mortgage for
one family. There is power in numbers.
Imagine waking up in the middle
of the night and your home is on fire.
You escape with your family at 2 a.m.
with only the clothes you wear. You
have no idea where to begin to rebuild
your life. Your boss recommends you
to CORE, and you are approved for
a grant. You cannot believe that the
grant dollars are a generous gift, and
you have funds to purchase clothes,
toiletries and necessities; also, you are
able to start moving in the direction to
get back on your feet. CORE provided
the lifeline that provided you and your
family with hope for the future as you
rebuild your life. You can be part of
that lifeline.
Together we can Inspire Hope in
those who need it the most.
Contact: Gretchen James to learn how
your company can support CORE: Children of
Restaurant Employees and a CORE campaign
at Gretchen@COREgives.org.
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food and beverage operations across
the country. Together we provide a
valuable support system because
sometimes life does not go as planned,”
CORE Executive Director, Sheila Bennett
told attendees.
The need for CORE increased
500 percent over 2019 and these
organizations stepped up to support
the new demand. As CORE’s visibility
continues to rise in the industry,
partners were encouraged to continue
their financial support to help bring the
CORE mission, of providing financial
relief to food and beverage operations
employees with children when they
face a qualifying life event, to more
grantees.
The CORE team provided a recap
of the work achieved in 2020 with the
help of these partners. In addition, the
new CORE brand logo, mission and
vision statements that are set to launch
this June were revealed.
Children of Restaurant Employees
hosted
a
virtual
2020
Corporate
Partnership Recognition Ceremony on
April 22nd. The event recognized the
generous contributions of 40 Corporate
Partners. These organizations spanned
a wide breadth of participation levels
and included 18 Bronze, 8 Silver, 4 Gold,
6 Platinum and 4 Diamond Partners that
collectively contributed close to $2.9
million.
“Every day begins with gratitude
for the people and organizations that
generously give to CORE, as your financial
support makes our work possible. Thank
you for being part of the CORE story and
for helping employees with children, in
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IMI Agency has worked and helped
develop and guide CORE to the level
of achievement that it has reached.
So, it is with great pride that IMI Agency
is one of the recipients to receive the
2020 Platinum Partner Recognition.

